
The Allied Media Conference is seeking a Communications 
Manager! 
The Allied Media Conference is excited to expand its staff as it re-emerges from a year-long 
Chrysalis process that has resulted in two major areas of AMC programming: the (now 
biennial) Allied Media Conference in Detroit and regional mini-conferences, the AM(seeds). 

The AMC has been a place where people converge from across the country to share 
skills and strategies for transforming our world through media, art, and technology. The 
Allied Media Conference works at the intersection of many social justice 
communities:  youth leadership, queer and transgender liberation, environmental 
justice, disability justice, transformative justice, radical people of color anti-violence, 
healing justice, prison abolition, decolonization movements, anti-poverty movements, 
radical art, intergenerational movement-building, immigrant justice, media justice, 
community media, open-source technology, education for liberation, and many more. 

AM(seeds) are small-scale regional or thematic gatherings amplifying media-based 
organizing work within a community. They are anchored by host organizations or teams 
who receive dedicated training and support from AMC staff in the design and execution 
of their gatherings. The purpose of AMSeeds, in part, is to answer the question, how do 
we want to grow? Rather than make Detroit a more and more powerful center of gravity 
within our network, AMSeeds distribute energy outward. Local adaptation and ownership 
are essential to this idea. AMSeeds will not be replicas of the Detroit conference; they 
will draw from the AMC’s 20 years of lessons in convening and repurpose them to meet 
community-specific needs.  

 

Role Overview 
The AMC Communications Manager must have excellent written communication skills and have 
an enthusiasm for writing about the AMC (both the biennial Detroit conference and the regional 
AM(seeds). They must also have strong project management skills and an ability to effectively 
manage the work of consultants to help us achieve our goals. These may include: copywriters 
and copyeditors, publicists, designers, developers, videographers and photographers, 
assistants, etc. The Communications Manager must also be able to administer the range of web 
platforms on which we rely. These include content, commerce, and marketing platforms such as 
Instagram, Facebook, Wordpress, Socio, Mailchimp, Eventbrite, and others.The AMC 
Communications Manager will report to the AMC Co-Directors.  

 

Responsibilities 

Writing and editing  



● Participate in the development of an overarching storytelling strategy for the biennial 
AMC in Detroit and the regional AM(seeds). 

● Write and edit original external-facing communications about AMC content (performers, 
sessions, special guests, etc.), outcomes, and organizing processes.  

● Write and edit internal-facing communications (documentation, emails and newsletters to 
coordinators, presenters, attendees, etc). 

● Manage the production of reports, zines, and other publications. 
● Work closely with AMP’s executive director and editorial director to ensure that all 

AMC communications aligns with AMP’s overall mission, vision, editorial strategy 
and style guidelines. 

Design  

● Work closely with AMP’s Design Director and contracted graphic designers to develop 
design assets such as the program book, signage, merchandise, etc.  

● Coordinate the feedback and finalization process among multiple staff and stakeholders 
for design assets. 

● Make minor edits to existing designs and produce design assets as needed using the 
Adobe Creative Suite.  

● Serve as the point of contact with vendors for the production of printed design assets.  

Multi-media production 

● Identify and manage contractors for the production of videos, podcasts, photography and 
other forms of multimedia content.  

● Coordinate the development and execution of contracts with artists and media-makers. 
● Coordinate the visioning, feedback and finalization process among multiple staff and 

stakeholders for the above.  

Website & data management 

● Work closely with the AMP Technology Manager to-manage third party platforms for 
conference-related data, such as Submittable, Socio, Eventbrite, and others.  

● Support with the administration of the AMC website as needed, including web 
production, content creation and content management. 

Correspondence 

● Correspond with current and prospective AMC presenters, Network Gathering 
coordinators, and AM(seed) hosts to answer questions and connect them with relevant 
information.  

● Support with the coordination of virtual and in-person meetings.  

Sponsorship & PR 

● Work with AMC Development Team, and AMC Co-directors to develop sponsorship 
strategies. 



● Support in recruiting and managing AMC sponsorships. 
● Develop an ongoing communication plan for sponsors before, during and after the AMC. 
● Develop and distribute press releases. 
● Maintain relationships with local and national reporters. 
● Manage contracted PR specialists as needed. 

Social Media  

● Manage social media on behalf of the AMC, engaging outside consultants and 
contractors as needed.  

● Serve as the point of contact for AMC via social media channels before, during and after 
the AMC.  

● Co-plan and implement communications deliverables across AMC’s three major 
platforms (IG, FB & Twitter). 

● Evaluate analytics and research best practices for disseminating content and engaging 
AMP’s community via social media. 

 

Qualifications 
The AMC Communications Associate must understand that media and “mainstream media” are 
not synonymous and both require specific approaches and outcomes. They must have a strong 
background in community-driven work, platforms or organizing. They must have a passion and 
talent for well-executed, collaborative event production, with the ability to hold big visions and 
fine-grained details at the same time. They must be a phenomenal collaborator, listener and 
media-based organizer.  

The AMC Communications Manager must have ... 

● Excellent written and verbal communication skills.  
● A proven background organizing and delivering communications assets for projects, 

organizations and/or events. 
● Strong background in project management. 
● Experience with developing and managing social media content. 
● Background in storytelling through more than one medium. 
● The ability to translate complex ideas into accessible, bite-sized pieces. 
● A strong commitment to developing healthy work practices of collaboration, problem 

solving and dream-weaving. 
● Demonstrated experience working deeply within communities at the heart of the 

AMP network (Black, Indigenous, People of Color, Queer & Trans, Femme, 
Non-binary). 

● Familiarity with hosting, creating or managing data systems. 



Additionally, we would love it if you ... 

● Have a working knowledge of the Allied Media Projects network. 
● Are multilingual. 
● Have basic graphic design or web administration experience. 
● Are an active media-based organizer or media-maker with a social-justice 

background.  

 

Job Details and How to Apply 
This role’s salary range is $40,000 - $55,000 and includes a competitive plan. Including employer 
sponsored BCBS Medical, VSP Vision, and Dental. It is a full-time position, based in Detroit. 

To apply: 

Please send the following to work@alliedmedia.org with the subject line “Last Name, First Initial - 
AMC Comms Manager Application” 

● A resume/CV 
● A short letter that describes: 

○ Why you’re interested in the position 
○ The three qualifications listed above that you feel most confident in and the three you 

feel most challenged by 
● Links to three work samples (at least one must be written, video, or audio pieces are also 

welcome).  
● Contact information for three professional references 

This role will begin March 1st, 2020. The deadline to apply is January 27th, 2020. 

Allied Media Projects is an Equal Opportunity Employer and does not discriminate on the basis of 
race, creed, color, gender, gender identity, gender expression, age, ethnicity, national origin, 
immigration status, sexual orientation, religion, HIV serostatus, disability, height, weight, veteran 
status or marital status. 
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